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prospect that appears to leave a lot of
room for creativity.

The report also calls for a push to ensure
the UK plays a bigger role in the European
space sector, and that UK Trade &
Investment (UKTI) and the UK Space
Agency develop a plan by March 2015 to
support world-leading companies
establishing space-related businesses in
the UK.

One of the more eye-catching actions
of the report is for the UK Space Agency
to work with the Department for
Transport, UKspace – the sector trade
associatuion – and the Civil Aviation
Authority to champion policy and
investment to establish a Space Port in
the UK by 2018. They will also identify the
further regulatory reforms needed to
allow commercial space flight in the UK –
an area where Virgin Galactic has so far
been grabbing most of the headlines.

Space could be full of opportunity for
SMEs, where innovation and creativity
often prospers. To support this, the
Satellite Applications Catapult Centre will

partner with the UK Space Agency to
provide a comprehensive package of
measures to support the growth of SMEs
in the space sector, which it will promote
in regular regional roadshows to be in
place by Q3 2014. Also, plans to establish
a national space skills ‘point of contact’ to
support SMEs in finding the specialised
training that their staff need to succeed
and grow are to be put in place.

Trade organisation ADS Group
highlights the important contribution of
the UK space industry and its strong
future growth prospects. Paul Everitt,
Chief Executive of ADS Group, said:
“We might not realise it, but space plays
an important part in each of our lives
every day. From satellite navigation to
weather forecasting and supporting
national security, our dependence on
space infrastructure will continue to grow.

“What’s exciting is the UK’s role in
developing this technology. We have a
world-leading capability in the space
sector and the industry is a prime example
of the high-value growth that will help

rebalance the economy for the long term.
In fact, the sector is currently the fastest
growing in the UK. At this pace, the UK
space industry will be worth £40 billion 
by 2030.”

It is clear the UK space industry has 
a tremendous opportunity in front of it.
The Space Growth Action Plan provides
detailed actions with clear ownership 
and timescales on the UK’s approach to
create growth. It allows the whole of the
UK space sector, committed to the goal 
of raising its share of the expected 
£400 billion global space-enabled 
market to ten per cent by 2030, to unite
around a national growth objective.
If it is successful it will be a ‘giant leap’
forward for the UK space industry, and 
the UK economy.

16 16

t is an exciting time for the UK space
industry. In 2013 the Government
invested £200 million in the sector, as
well as £60 million in SABRE, a British-

designed rocket engine which could
revolutionise air travel. The European
Space Agency (ESA), meanwhile, unveiled
its first UK-based facility in May – the
European Centre for Space Applications
and Telecommunications (ECSAT) –
followed later in the year by the launch of
ESA’s British designed and built Gaia space
observatory, a mission that aims to make
the largest, most precise three-
dimensional map of the galaxy. There was

also the establishment of the Satellite
Applications Catapult Centre, one of a
network of UK technology and innovation
centres of excellence established by the
Technology Strategy Board.

The financials of the UK space industry
are impressive. The sector currently
contributes over £9 billion to the UK
economy, and with an average annual
growth rate of 7.5 per cent is expected to
grow from its current level to £40 billion
by 2030. Seventy per cent of the UK’s
space manufacturing is exported. The
sector directly employs more than 28,900
people in the UK and supports a further
60,000 jobs, contributing £145,000 per
employee to the economy – four times the
national average. In short, the UK space
sector is thriving.

Space is still a young industry; the
world’s first satellite, Sputnik 1, was
launched by the Soviet Union on 4
October 1957, just over 56 years ago. It
was a key moment in the ‘space race’
between the Soviet Union and the USA for
supremacy in space exploration, which
ultimately led to the milestone event of
Neil Armstrong and Buzz Aldrin walking

on the Moon’s Sea of Tranquility in 1969.
Since then, space has become an essential
part of all our everyday lives as well as the
global economy, impacting everything
from telecommunications and weather
forecasting to commerce, security,
navigation and TV broadcasting. The role
of space-based equipment is also vital to
national security with satellite
communications touching all aspects of
defence and security operations. It’s not all
about ‘small steps’ on the Moon.

At the heart of the UK’s efforts in the
space industry is the UK Space Agency,
which was launched officially in March

2010 and is responsible for the whole of
the UK’s space activities. The Agency
provides funding for a range of
programmes run in conjunction with its
academic, education and community
partners, in areas such as space science,
space exploration and Earth observation.

The global space industry is worth
US$118 billion and is forecast to increase
in value to over US$1 trillion by 2020. The
UK is currently fifth with a global market
share of 7.3 per cent, but aims to increase
its market share to ten per cent by 2030. In
2010, the Space Innovation and Growth
Team (Space IGT), a joint collaboration
between industry, government and
academia, published its Innovation and
Growth Strategy, a 20-year plan which set
out a clear vision for the UK to grow its
share of the expanding global space
market from six per cent then to ten per
cent, creating a domestic industry worth
£40 billion per annum and supporting
100,000 new jobs. Towards the end of
2013 The Space Innovation and Growth
Strategy Report 2014-2030, subtitled The
Space Growth Action Plan, was published,
reaffirming the ambition for the growth 

of the UK space industry and outlining
how it can be achieved.

In order to grow the UK space industry
the report highlights high-growth markets
to target, which are: security, safety and
resilience; game-changing services;
climate and environmental services;
more efficient public sector services;
and e-connectivity.
The report also contains five
recommendations:
1. Develop identified high-value priority

markets to deliver new space
applications by promoting the benefits
of space to business and government
and engaging service providers.

2. Make the UK the best place to grow
existing and new space businesses and
attract inward investment by providing
a regulatory environment that
promotes enterprise and investment 
in the UK.

3. Increase the UK’s returns from Europe
by continuing to grow the UK’s
contributions to ESA programmes 
and securing greater influence in large
European-funded programmes.

4. Support the growth of UK space
exports by launching a National Space
Growth Programme and defining an
international policy that will improve
collaboration with nations across the
world, enhance the UK’s competitive
edge in export markets and enable
targeted and market-led investments 
in leading-edge technology.

5. Stimulate a vibrant regional space 
SME sector by improving the supply 
of finance, business support,
information, skills and industry support.
The report sets an interim target to

secure eight per cent of the world’s space
economy by 2020, driving a space-
enabled turnover of £19 billion in today’s
terms. It says the 2030 £40 billion goal can
be achieved through a mix of space
infrastructure and space-enabled services.
The report calls for the space industry to
reach out to other sectors worldwide that
can benefit from space applications, data
and services. It says the aim should be to
create a space-enabled economy where
space components provide new
advantages that lead to growth, new jobs
and increased market share in areas not
traditionally linked to space. It is a
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“We have a world-leading capability in the space
sector and the industry is a prime example of the
high-value growth that will help rebalance the
economy for the long term”

Paul Everitt, Chief Executive, ADS Group
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UK space:
expanding into new industry frontiers
The UK space industry could potentially triple in size in less than 20 years’ time. MOD DCB features writer Paul Elliott
investigates the importance of the space industry to the UK’s economy both now and in the near future.

Further Information
For more information, visit: www.ukspace.org;
www.adsgroup.org.uk;
www.bis.gov.uk/ukspaceagency

 


