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igures published in 2013 by UK
Trade & Investment’s Defence &
Security Organisation (UKTI DSO)
showed that UK defence exports

totalled £8.8 billion in 2012, a rise of 62 per
cent from 2011 in a global market that grew
by 45 per cent. In capturing 20 per cent of
the global defence export market the UK
kept its position as the second most
successful defence exporter after the United
States. Maintaining this level is a key target
for UKTI DSO.

Exports are essential for the nation’s
economic growth, and the UK has a world-
class aerospace industry which plays a
hugely important role in securing UK
defence exports success.The UK is
recognised as a leader in the development
and manufacture of some of the most

complicated and high-tech components in
modern aircraft. Last year saw a seven per
cent increase in the number of large aircraft
delivered, and with global demand
continuing to grow there are many more
opportunities ahead for UK companies.

According to national trade association
Aerospace, Defence, Security & Space (ADS)
there are nine countries that UK aerospace
should prioritise to further grow the sector.
ADS believes that emerging aerospace

markets such as Brazil, Japan, Mexico and
South Korea will increasingly drive global
growth, while markets that are already
successful for the UK such as China, Canada,
India, Russia and the United States will
continue to play an important role and
should remain a key focus for Government
and industry alike.

With market projections forecasting a
requirement for 29,000 new large civil
airliners, 24,000 business jets, 5800 regional
aircraft and 40,000 helicopters by 2032, ADS
says the right prioritisation and strategy will
be critical in maximising the opportunity for
UK industry.

Emerging markets present particular
opportunities for UK companies. China,
Russia, India, Brazil and South Korea are
increasing their defence spending rapidly as

a result of their growing wealth and to
protect their national security interests,
according to consulting firm Deloitte in its
2013 Global Aerospace and Defense Industry
Outlook. Media reports suggest that Brazil is
increasing its efforts to replace its ageing
military systems and equipment acquired
during the Soviet era. According to the
latest HM Revenue & Customs (HMRC)
export data, UK aerospace exports to Brazil
were worth £32 million in 2013. Such

projected increases in demand present an
opportunity for the UK’s burgeoning
aerospace sector.

ADS notes that Japan is 19th in the list of
UK aerospace export nations, but it is
expected that growth will soon start to take
off and Japan will become an important
aerospace export market. Japan spent
USD59.327 billion on its military in 2011
making it the world’s seventh top defence
spender, according to Deloitte. It is the
world’s fifth largest user of helicopters,
which could be an area of interest to UK
companies, as could space – the Basic Space
Bill passed in 2008 aims to restructure
Japan’s space programme and expand its
projects into non-aggressive military
applications.

Mexico, a MINT economy (along with
Indonesia, Nigeria and Turkey), is another
emerging market with great potential. In
2013, aerospace exports to Mexico were
worth £34 million making it the UK’s 32nd
largest aerospace export nation, but fast
growth is expected, according to ADS, with
Mexico already attracting large aerospace
companies from the US and Europe. South
Korea is also experiencing rapid growth and
is expected to increase in importance as a
market for aerospace exports. South Korea is
currently the fourth biggest defence
importer in the world with a five per cent
global share and is reportedly increasing its
defence spending rapidly.

China is currently tenth in the ADS list
of UK aerospace export nations but it
experienced exponential growth in its
aviation industry of 21 per cent last year
alone. Aerospace exports to China have
increased tenfold in the last decade and
growth is set to continue in line with
dramatic increases in consumer demand
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Nine priorities to
help grow aerospace

ADS Group has named nine countries that it believes should take top priority in helping the
UK aerospace sector achieve its ambitious growth plans as the global market continues to
thrive. MOD DCB features writer Paul Elliott takes a look at the nine countries and the
potential opportunities they present.

“The UK’s capabilities, notably in aerospace, are
attractive to overseas customers and opportunities
in the nine export markets discussed are set to be
particularly promising for UK aerospace and defence
businesses”
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for domestic and international air travel.
Meanwhile IHS Jane’s Annual Defence
Budgets Review, published earlier this year,
predicts that in 2015 China will spend
more on defence than the UK, France and
Germany combined. It said in 2015 China
is expected to spend USD159.6 billion on
defence, as well as a quarter of a trillion
dollars building the aerospace industries
of the future. The country hosts more than
two-thirds of the airports now under
construction around the world.

The United States is the world’s biggest
spender on defence and the eighth biggest
importer of major arms. It is currently the
UK’s third largest aerospace export market
and forecasts show that prominence is set to
continue.The Stockholm International Peace
Research Institute (SIPRI), which compiles
details of all available military expenditures
for use within its Annual Yearbook, has found
signs of an ongoing adjustment in US
military spending to reflect the move to a
‘post-war’ posture. However, SIPRI also notes
US spending in 2012 was still 69 per cent
higher in real terms than in 2001, the
beginning of the ‘war on terror’.

The North American region spent
USD708 billion on defence in 2012, more
than any other region in the world. Canada
is a global aerospace power in its own right
and is currently home to the world's fifth-
largest aerospace industry as a measure of
gross domestic product. According to ADS,
the UK delivered £528 million in aerospace
exports to Canada in 2013, making it a
highly valuable market. Furthermore, there
have been widespread calls recently for
Canada’s space programme to be
reinvigorated, which could present
opportunities for UK companies, who are
particularly strong in this area.

India is an attractive market. It was the
eight largest market for UK aerospace
exports in 2013 and growth is set to
continue in line with rapid increases in
consumer demand. According to SIPRI,
India was the world’s biggest defence
importer over the period 2008 to 2012 with
12 per cent of global share. Deloitte in its
Global Aerospace and Defense Industry
Outlook expects more overseas companies
will become involved in the Indian market
with new joint ventures likely to be signed
between Indian private firms and their
overseas partners.

In 2013, aerospace exports to Russia
were worth £397 million for UK firms,
according to ADS who say continued
focus is required on this important
market. The growth in Russia’s military
expenditure in 2012 was highlighted by
SIPRI in its 2013 Yearbook, with a real-
terms increase of 16 per cent recorded.
SIPRI attributes this to Russia’s 2011-20
State Armaments Programme as the
country undertakes a wide-ranging reform
of its armed forces. SIPRI also notes that
the Russian Government’s draft budget for
2013-15 contains plans for a further
defence spending rise in nominal terms of

just over 40 per cent. According to IHS
Jane’s Annual Defence Budgets Review,
these additional funds will likely be spent
on modernising equipment and
improving training and social conditions
for military personnel. By 2015, the same
source predicts the sum of Russia and
China’s defence budgets will be larger
than the combined defence spending of
the EU member states.

The UK’s capabilities, notably in
aerospace, are attractive to overseas
customers and opportunities in the nine
export markets discussed above are set to
be particularly promising for UK aerospace
and defence businesses. The projected
level of direct investment and the wider
economic expansion of the emerging
nations appear to offer UK companies
markets in which to grow their own
business and further strengthen the UK’s
aerospace and defence industry.

Further Information
For more information, visit:
www.adsgroup.org.uk; www.deloitte.com;
www.sipri.org

Last year saw a seven per cent increase in the number of large aircraft delivered, and with global
demand continuing to grow there are many more opportunities ahead for UK companies.


